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2023 Subaru Outback 
Go Where Love Takes You 


The 2023 Subaru Outback. The 2023 Outback is built to take you anywhere. It features the confidence of standard 
Symmetrical All-Wheel Drive with up to 33 MPG and the advanced safety of both standard EyeSight® Driver Assist 
Technology and the available DriverFocus® Distraction Mitigation System. And it's engineered to last, with 97% of Outback 
vehicles sold in the last 10 years still on the road today, more than Honda, CR-V, Toyota RAV4, or Hyundai Santa Ре.“ 


*Based on Experian Automotive vehicles in operation vs. total new registrations for MY2011-2021 as of December 2021. 


Bloomington 
Subaru st 


500 American Boulevard West, Bloomington 
www.bloomingtonsubaru.com | 763-392-9959 


CONTENTS LAVENDER 


ISSUE 724 February 23-March 8, 2023 


2023 Spring 
Home & Garden 


16 Cleaning Out: Laundry Guy Patric 
Richardson Brings Joy to the World By 
Washing and Wearing 


18 A Sure Sign of Spring: The Minneapolis 
Home + Garden Show 


22 Northland Visions Stays True to Original 
Mission, Continues to Supporting Local 
Sourcing 


24 True North Roofing: Transforming The 
Trades 


26 Home Sweet Home: Minnesota, The Real 
(E)state 


28 LGBTQ+ Homelessness in The Twin Cities 


OUR LAVENDER OUR RESOURCES 
8 From the Editor 3O Community Connection 
9 A Word in Edgewise 31 The Network 


OUR OUR 

10 Travel: Puerto Vallarta 32 Senior Living 
12 Going "80 For Brady" 

With Billy Porter 


Exclusiie Wine content available 


puryyebsite. Visit ISSUU.COM 
огаомћто ur app to read our 
вола! E dion 


кеспек crac 


THE SMART CHOICE 


in Window and Door Replacement 


SPECIAL OFFER 
p FOR LAVENDER READERS ONLY! 
RENEWAL 


by ANDERSEN 8 


FULESERVICE WINDOW & DOOR REPLACEMENT 


BUY 1,GET1 


vem [у 
T Т же at > = 
Ae» Гн De Р 
r ж ў y % ! P 

Уа” bate 

Жы 

% 2 "2 

ZAKS WINDOWS & PATIO DOORS' 

Kad o ы Minimum purchase of 4 


y vau 7 ^ 
C U^ en 
x do АЕ 7 " 
кА “Ла zs 
= -у i 


THE TOTAL PURCHASE’ 


9 money DOWN 


1 ! ill 
SO момтну 


| 


1 6 L М 
ii iP N 


hän 


| 2n A 


PAYMENTS 
FOR 12 MONTHS! 


кал, y 


SQ interest 


Minimum purchase of 4. Interest accrues 
from date of purchase, but is waived if 
paid in full within 12 months. 


No one makes it easier to get the beautiful replacement windows you 
deserve than Renewal by Andersen. We do it ALL for you-from custom 
design and manufacturing to installation. Just give us a call to get started! 
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initial discount(s), when you purchase by 3/18/2023. Subject to credit approval. Interest is billed during the promotional period, but all interest is waived if the purchase amount is paid before the 
expiration of the promotional period. Financing for GreenSky® consumer loan programs is provided by federally insured, federal and state chartered financial institutions without regard to age, race, color, 
religion, national origin, gender, or familial status. Savings comparison based on purchase of a single unit at list price. Available at participating locations and offer applies throughout the service area. See your 
local Renewal by Andersen location for details. License MN:BC130983/WI:266951. Excludes MN insurance work per MSA 325E.66. Some Renewal by Andersen locations are independently owned and operated. 
“Renewal by Andersen” and all other marks where denoted are trademarks of their respective owners. © 2023 Andersen Corporation. All rights reserved. RBA13348 


Learn More! 


LAVENDER 


Volume 28, Issue 724 - February 23-March 8, 2023 


EDITORIAL 

Managing Editor Randy Stern 612-461-8723 

Editorial Assistant Linda Raines 612-436-4660 

Editor Emeritus Ethan Boatner 

Editorial Associate George Holdgrafer 

Contributors Linden M. Bayliss, Lakey Bridge, Buer Carlie, 
Terrance Griep, Steve Lenius, Elise Maren, Jen Peebles- 
Hampton, Analise Pruni, Linda Raines, Gabrielle Reeder, 
Aurora Smith, Jamez L. Smith, Susan Swavely, Carla 
Waldemar, Todd P. Walker 


WEIREIN OTYOUR 
AVERAGEIAUTOIREPAIRISHOPIII 


ADVERTISING 


Vice President of Sales & Advertising 


Loca | ly sou rced Barry Leavitt 612-436-4690 


Account Executives 


advocacy and advice from Nathan Johnson 612-436-4695 


Richard Kranz 612-436-4675 
Advertising Associate George Holdgrafer 
lawyers you know. Sales & Event Administration 
Linda Raines 612-436-4660 
National Sales Representatives 
Rivendell Media 212-242-6863 


Custody & Parenting Time • Child Support 
Dissolution • Spousal Maintenance 
Complex Valuation • Domestic Partnership CREATIVE 


Adoption + Third Party Custody + Appeals Creative/Digital Director Mike Hnida 612-436-4679 


Photographer Sophia Hantzes 


BEST & FLANAGAN www.bestlaw.com ADMINISTRATION 


Publisher Lavender Media, Inc. 

President & CEO Stephen Rocheford 612-436-4665 
Chief Financial Officer Tracey Mittelstadt 612-436-4664 
Administrative Assistant Ohna Sullivan 612-436-4660 
Distribution Metro Periodical Partners 612-281-3249 
Founders George Holdgrafer, Stephen Rocheford 


Roya Moltaji, CFP", ChFC’, CASL™, САР“, BFA™ Inspiration Steven W. Anderson (1954-1994), Timothy 


Financial Planner, J. Lee (1968-2002), Russell Berg (1957-2005), Kathryn 
Financial Services Representative Rocheford (1914-2006), Jonathan Halverson (1974-2010), 
Adam Houghtaling (1984-2012), Walker Pearce (1946- 
2013), Tim Campbell (1939-2015), John Townsend (1959- 


100 S 5th St, Suite 2300, 2019) 


Minneapolis MN 55402 
rmoltaji@financialguide.com HO SVR Re Se Ван нв 
Letters are subject to editing for grammar, punctuation, space, and libel. 
DREAM -VISION -PLAN — Relational Financial Pla 


They should be no more than 300 words. Letters must include name, 
Call Roya today at address, and phone number. Unsigned letters will not be published. 
Priority will be given to letters that refer to material previously published 
9 52-769- 21 26 in Lavender Magazine. Submit letters to Lavender Magazine, Letters 
to the Editor, 5100 Eden Ave, Suite 107, Edina, MN 55436 or e-mail 


editoralavendermagazine.com. 


WWW.ROYAMOLTAJI.COM 


California Insurance License # 0L09841 Securities and investment advisory services offered through qualified registered representatives of MML Investors 
Services, LLC. Member SIPC. Roya, LLC is not a subsidiary or affiliate of MMIL Investors Services, LLC, or its affiliated companies. OS} Office: (612) 333-1413 


For our Privacy Policy, go to LavenderMagazine.com/resources/ 
privacy-policy 


CRN202505-2101396. 


LAVENDER MEDIA, INC. 

5100 Eden Ave, Suite 107, Edina, MN 55436 
612-436-4660 Office 

612-436-4660 Subscriptions/Distribution 
612-436-4660 Lavender Advertising 


jewelry 

home | | 

chocolate E LAVENDER GAY 
f 4 " MAGAZINE.COM ).COM ¢ 


79089 


npe gi 


Magazine of the Year 920-484-3348 


Entire contents copyright 2023. All rights reserved. Publication of the name 
Е. or photograph of any person, organization, or business іп this magazine does 
not reflect upon one's sexual orientation whatsoever. Lavender" Magazine 
Shops at Excelsior & Grand | 3826 Grand Way | St. Louis Park | 952.922.8364 www.StyleByMax.com reserves the right to refuse any advertising. This issue of Lavender Magazine 
is available free of charge during the time period published on the cover. 
Pickup at one of our distribution sites is limited to one copy per person. 


6 LAVENDER FEBRUARY 23-MARCH 8, 2023 


STANDARD 
б 


& AIR CONDITIONING 


П 
| Nate 
Service Technician 


Benefits of a Spring Tune-up 


Maximize your energy efficiency * Can help lower your monthly utility bill 
Improve performance of equipment 


Furnace Tune-Up' 


ood for estrictions apply. Not valid with other offers. Expires 3/31/23. 


612-824-2656 | Boiler Tune-Up” 


sta n d a rd h eati n g E CO m trictions apply. Not valid with other offers. Expires 3/31/23. 


**Goo 


OURLAVENDER | FROM THEEDITOR 


The Bliss of Home Ownership 


Welcome to the Spring Home and Garden 
Issue for 2023! 

For starters, we acknowledge that owning 
a home should be the best investment one 
should make in their lives. It is the dream of 
home ownership that is truly a rite of passage. 
Especially in our community. 

When we publish these Home and Garden 
issues throughout the year, we acknowledge a 
few things that go into this dream. And, yes, it 
can be either a blessing or a curse. 

Sometimes, home ownership does not al- 
ways seem to be a blissful experience. There 
are enough homeowners on my social media 
feeds that vent when they can't get their heater 
to work properly or when the ice on the roof 
gutters created a major havoc before the first 
thaw. 

After doing a few of these Home and Gar- 
den issues, I learned a few things about us and 
our challenges as homeowners. One of them 
is trust. We prefer to have someone from our 


BY RANDY STERN 


community to help us in renovations, redeco- 
rating, and other work around our property. 
It helps to have someone we can relate to and 
work with to accomplish our goals of improv- 
ing the place where we live. 

One of those businesses being featured in 
this issue is Twin Cities Quorum member True 
North Roofing. Find out in the following pages 
what they can do for your home. 

Even before we own our home, we prefer 
to work with an LGBTQ realtor. That way, they 
know what we want better than anyone else. 
Keep in mind that it might not be a require- 
ment, but it certainly helps in buying or selling 
a new home. 

With that said, we are starting a new series 
spotlighting the LGBTQ real estate community 
in this issue. Hopefully, this will be a helpful se- 
ries for you to follow and enjoy! 

Secondly, one thing does not fit all. There is 
no such thing as a universal LGBTQ aesthetic. 
If we had a singular style across our commu- 


nity, our homes would be rather boring, in my 
opinion. 

If you're looking to stand out, we have a 
feature on a business that can bring a Native 
American style to your home. Go ahead and 
check them out! 

Of course, itis also show and exhibition sea- 
son. That is why we have Patric Richardson on 
our cover, fresh from the Home and Remodel- 
ing Show. Plus, we offer you a preview of the 
upcoming Home and Garden Show to be held 
at the Minneapolis Convention Center. 

Lastly, we delve into the issue of homeless- 
ness in the state of Minnesota. It is a serious 
topic that also challenges our idea of what 
"home" means to us. 

Let this issue challenge you to consider 
your idea of “home.” No matter where you live, 
your home is indeed your castle. – no matter 
how we call “home.” ll 
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OUR LAVENDER | A WORD IN EDGEWISE 


A Ouestion Of Size? 


With the increased clamor over what chil- 
dren may read-or поі-Гуе become curious about 
what's new for kids. A wide variety, it turns out. 
Two, aimed at the youngest readers that may be 
dealing with life in a new country (not necessarily 
the US) caught my eye recently, each dealing with 
size, a large issue for little ones. 

“Му name is Zimdalamashkermishkada," 
a lad introduces himself in Sandhya Parappuk- 
karan's The Boy that Tried to Shrink His Name. 
Tt trips me up every morning like long shoelaces 
that always come undone." 

Illustrator Michelle Pereira unfurls strings 
of orange yarn and stacks of infinitely unfolding, 
1960s computer paper to highlight their devilish 
tenacity-like that name- to complicate young 
Zim's (his own truncated version he uses with 
new classmates. Zim, like the author, hails from a 
South Indian homeland and is starting school on 
a new shore-perhaps Australia, where the author 
now resides. 

This is not a tale of a child bullied for his odd 
name; his new teacher and classmates are friend- 
ly, but rather a gentle reminder aimed at the 5-8 
reader or be-read-to that everyone is fine as they 


BY E.B. BOATNER 


are, and needn't hide their best self. Take Zim's 
first friendship: “Hi, I’m Ellie. What's your name?" 
asks the smiling, pigtailed girl on the school bus, 
causing Zim's ubiquitous orange thread to ex- 
plode into a bus-filling orange pufferfish of doubt. 
But Ellie is no quitter. 

Neither are the adults in My Strange Shrinking 
Parents. It's a fantasy, but one spotlighting how im- 
migrant parents literally be-little themselves to get 
by in a new world. Author Sworder illustrates in 
pencil and watercolor evocative of Japanese wood- 
block prints. Their realism counterpoints the sto- 
ry of a couple, arriving with *old shoes and empty 
pockets,” who discover they can barter inches for 
their son's schooling, books, even birthday cake. 

The boy is teased, then blames his shrinking 
parents. “Our hearts are just as big. Our love is 
just as strong,” reminds his mother. Come to man- 
hood and father himself, he comprehends their 
sacrifices. He builds them a tiny house, carves 
them furniture from cedar wood, as his father had 
carved his toys. 

Young Zim begins to blossom when Ellie in- 
vites him skateboarding. She’s something of a 
whiz. He’s not. But as he practices, he improves, 


and with each increment of skill, he calls out an- 
other syllable of his name until he finally masters 
the difficult drop and turn. The kids call out “Go 
Zim!” but Ellie yells, “His name is Zimdalamash- 
kermishkada!" and the entangling orange thread 
becomes a soaring bird. School uniforms or cus- 
tom of the new land, the girls wear green dresses 
and the boys orange shirts and green shorts, not 
in the least hindering Ellie or others from donning 
helmets and dropping into the skateboard ramp 
and flipping about at the top. 

'The tall son continues to take care of his tea- 
cup-height parents, who stopped "paying" in inch- 
es once their job was done. It's an uplifting tale 
to set against Shel Silverstein's The Giving Tree, 
where that eponymous plant evinced a toxic need 
to give all, while the greedy-needy child grew into 
a greedy-needy adult, neither evincing warmth or 
affection.. 

In “А Brief Note" afterword, Zworder says of 
his own parents: ^I learned something about the 
strange nature of love; when given it enlarges 
both the giver and the receiver. In this way our 
parents were giants." Е 
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Pure Paradise 
Puerto Vallarta 


BY CARLA WALDEMAR 


This winter has proved that Mother Nature simply thumbs 
her nose at Minnesota Nice. Fleeing is the only sane response, 
and south is the optimal direction. Therefore, I boarded Sun 
Country Airlines’ daily non-stop to Puerto Vallarta—perhaps 
the most idyllic gay-friendly getaway on the continent. Daytime 
temps hover in the 80s under a relentlessly cloud-free Mexican 
sky painted in swimming-pool blue. What's wrong with this pic- 
ture? Only a masochist would ask. 


In Old Town, the Zona Romantica is a magnet for the LGBTQ crowd, so slip on your Speedo, 
snag a chaise, and summon a Margarita at Blue Beach Club, boys-town's primo seaside stake-out. 
Break your siesta with a stroll along the adjacent Malecon, a mile-long promenade under an honor 
guard of palms aside the water, where people-watching serves as an Olympic sport. Stick around 
in hope of spotting a passing whale (we did!) and the nightly fireworks. 

At midpoint on the Malecon stands the charming little church of Our Lady of Guadaloupe, the 
city's patron, with her silver crown atop the steeple. The street behind her leads to the city's gal- 
lery district, at its best on Wednesday night crawls. Art bursts out all around town in the form of 
flamboyant murals (including one devoted to George Floyd). 

Head the opposite direction on the Malecon to encounter Tile Park, where the reigning art 
form adorns a cache of concrete benches, each dressed in its unique collage of sparkly tiles. The 
park's centerpiece is a bandstand, which also anchors the Saturday farmers market. 

For a view from midway up the gentle hills that clasp the city, climb to the open-air bar called 
Chez Elena, where the mango Margaritas assume the dimension of a swimming pool. Then, trek 
back down to explore Old Town's assorted shopping ops and a chance to choose your dinner site. 
Ours: the seafood-centric Martini en Fuego, where Margaritas come in "regular or vacation -size," 
invokes our server. A complimentary Caesar salad heads your way before your order of shrimp 
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TOP GAY BARS 
IN OLD TOWN 


Blondie's Loft 
Openuntil 2 A.M. 


Mr. Flamingo 
Good music, primo people-watching 


La Margarita 
Great DJ, strong drinks 


Reinas Bar 
Jell-o shots delivered by drag queens 


Antropology Bar 
Stripper club with continuous shows 


7 Divas 
Sing along with the talent onstage 


Puerto Vallarta Gay Bar Tour 
($75, 3 hours) 


Vallarta Pride: May 20-26, 2023: 
Parade, beach & pool parties, concerts 
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in many guises or maybe a husky slab of tuna. Then, a gratis finale of ice 
cream aside a bite of cake. 

More art and more food wait to be discovered a little farther up into 
the hills—the first at the captivating, year-old Arte VallARTa Museum, 
celebrating a donor's collection of regional artists' bright landscapes and 
portrait paintings, saluting a delightful style best described as Grandma 
Moses meets Chagall. Enticing gift shop, too. 

Close by rises a café called Red Cabbage harboring an intimate, art- 
covered interior (watercolor portraits of Burton and Taylor, who filmed 
Night of the Iguana in these environs; another of Bob Dylan) and a menu 
that offers what became my favorite meal of the trip—a traditional list 
with a repertoire of mole sauces topping chicken; a starter quesadilla 
layered with onions, serrano chilies and earthy huitlacoche (“corn fun- 
gus"); and a traditional dish called chilies en nogada—an artwork in 
itself, sprinkled with pomegranate seeds topping a creamy sauce of pu- 
reed walnuts. 

A scrumptious way to dig deeper into the city's food scene is to sign 
on for a tour offered by Vallarta Eats. Our choice, the Untouristed Taco 
'Tour (vallartaeats.com, 3-4 hours, $55), winds us through an intriguing, 
un-touristed neighborhood, with taco stops that ranged from barbacoa 
to goat birra, from beef brains (an added, voluntary extra), to adobo, 
climaxing with a combo of seafood soup and tacos plump with smoked 
marlin. Then helado, ice cream in your choice of many, many flavors 
(mine: fig with mezcal). 

Oftentimes, however, we sought the dining venues in the neighbor- 
hood where we bedded down northwest of the Old Town called Versalles, 
sprinkled with condos-turned-air B&Bs (a 15-minute walk to the beach, 
20-minute bus ride or uber to Old Town), flush with inviting restaurants 
and taco stands. For breakfasts, we bounced from trendy, open-air sites 


like Flamboyan (fresh-squeezed orange juice, homemade breads, eggs 
Bennie, chilaquiles en mole) to Lattey's for creamy enchiladas suizas and 
shrimp-stuffed crepes, or to Noah's, popular with the neighborhood's 
expats for its mammoth breakfast burritos and huevos rancheros. 

The neighborhood's Barrio Bistro is 26 upscale dinner choice, where 
designer cocktails and Nuevo Mexicano-style dishes are delivered in a 
garden setting flanked by Frida-like murals. My starter starred stuffed 
zucchini flowers with poblano peppers and avocado sauce. The tender, 
long simmered pork shank which followed came dressed in a broth of 
seven chilies. Or choose fish in a tamarind sauce or an almond pesto 
broth; shrimp upon saffron noodles; or an Angus ribeye with grilled 
bone marrow and poblano pepper sauce. 

Sleep it off until morning, when it's time to rinse and repeat: just an- 
other sunny day on the sandy shores of the ocean with not a care in the 
world. | 
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Going "80 For Brady" 
With Billy Porter 


BY TIM NASSON 


Billy Porter - the Tony, Emmy and Grammy 
winner — needs no introduction—especially 
to the many fans of his character Pray Tell on 
Ryan Murphy's hit TV series Pose. 


Coming up exclusively in theaters February 10th, Porter will star 
as a Super Bowl half-time show choreographer, opposite Oscar winners 
Sally Field, Rita Moreno, Jane Fonda, and Tony winner Lilly Tomlin, in 
the feel-good comedy 80 For Brady, a comic homage to popular quarter- 
back Tom Brady. 

Porter rocketed to superstardom when he originated the role of Lola 
in the Tony winning Broadway musical Kinky Boots just over ten years 
ago. But show business was always in his blood. 

“I started singing in church at a very young age,” he says. By fifth 
grade the bullying had stopped and in middle school I got involved with 
theater. I dreamed about being on Broadway and becoming the male 
Whitney Houston." 
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Continued on page 14 


12 LAVENDER FEBRUARY 23-MARCH 8, 2023 


PITT ET K 
ny ІШ 


EUER | | @ Ш 


di | d 
А ВЕ EIT TOM | 


NEW GILD 


GBTQ 


PERFORMANCES BY 


LADIES OF LAFEMME 
DRAG SHOW 


THURSDAY, MARCH 97" 


FROM 6PM - 8:30PM 


$20 Cover | 5200 VIP TABLE 
COCKTAIL AND HORS D'OEVRES 6-7PM 
DRAG SHOW FROM 7-8:30PM 


RAFFLE AND SILENT AUCTION 
TUBMAN RESOURCE TABLE Full Custom 4300 Jewelry e Trusted and Award Winning Talent • Gallery of Independent 
®/GayNineties @@@Gay90s Artisan Jewelry e Expert Restoration and Repair e Call Now For An Appointment (612) 402-0561 


408 S. Hennepin Ave. Mpls, MN 55401 


Gay90s.com | 612.333.7755 4300 Upton Ave South, Minneapolis, MN 55410 www.newgild.com 


Growing with 
community for 


Z 
| ; over 50 years 
| | 9 2823 E. Franklin Ave., MPLS 
JERRY A. BURG 830 E Sam oc MPLS 
ATTORNEY AT LAW www.seward.coop 
4 


Over 20 Years Experience in: 
Family Law | Criminal Defense 
Employment Law 


One Main St. SE, Suite 206 • Minneapolis 


(612) 822-0865 
www.jerryaburg.com 


LAVENDERMAGAZINECOM 13 


K 


BEST QUALITY 


BEST PRICES • 
=> = =: 


FENCES 


„сот • 


NE Minneapolis * Since 1933 


2536 Marshall Street NE Minneapolis 
Monday-Friday: 7am-5pm Saturday: 8am-4pm 


RE/MAX ==: 
RESULTS % 
NoPlacelikeHomemnto 


”AMYARUZICK 


"Johnson; RSS) 
29261 


» [57] |] » e А » 
= 
Өө 
ә - 
foa. 
=. де г Го 
| === - 2 nil. 
D UT P a 5. 
mE БЕЙ | Битан | = — ._- > 
mi) See mu 
E. s d мај x ве 
- Sm. tas | И ПЕ ^ E Ih = 
m má eor m — m 
= = Ф 
К " E re = 
——— Е ME м. 
= Б - 
| 
4330 Nicollect A о аро 409 
6 8 00/6 690.344 B 80 
е = е 


14 LAVENDER FEBRUARY 23-MARCH8, 2023 


OUR SCENE | ARTS & ENTERTAINMENT 


Porter knew he was onto something 
when he won $100,000 on Star Search, in 
1992 but he never expected success would 
come easy. 

“I took all of the necessary steps to pre- 
pare myself for a career in show business," 
he says. "There have been moments of frus- 
tration, but no one is entitled to anything. 

‘Tve practiced acting every day for de- 
cades. I went to Carnegie Mellon. I went to 
graduate school at UCLA. To this day, I still 
take singing lessons. I have the patience of 
Job. My best advice for anyone who wants to 
become a professional is to practice — even 
when no one is looking." 

How did Porter prepare himself for a tra- 
jectory in acting and a career in fashion? “Т 
decided at a very young age to dress for the 
job I wanted, not the job I have", he explains. 

The "Oscar" dress, which made Por- 
ter a viral sensation, wasn't something that 
‘just happened.’ In 2013, while Porter was in 
Chicago doing previews of Kinky Boots, he 
met with fans at the stage door after every 
performance. "It was right at the time when 
social media was taking off, especially Insta- 
gram photos, and I was dressing geek chic. 

“When I looked at the news the day after 
the first performance I saw pictures of my- 
self and I looked like a bag lady. From that 
moment on, I dressed up every day. After ev- 
ery show, before I went out the stage door to 
go home, I dressed up." From then on, any 
candid photos that people did take of Porter 
were not only flattering but trend setting. 
"For three years, while I was on Broadway 
with Kinky Boots, I dressed up after every 
performance, just to go out to the car to go 
home." 

In 2019, just a year before the pandem- 
ic hit, Porter started to gain attention for 
some of the most fabulous outfits that have 
ever adorned any human. At the Grammy 
Awards, he wore an embroidered suit and 
pink cape. That same year, at the Academy 
Awards he wore the famous black fitted tux- 
edo and velvet gown created by Christian 
Siriano, accompanied by 6-inch Rick Owens 
boots. 

The gender-fluid outfits worn by Porter 
that are now famous the world over were not 
intended to be labeled. “АП of the outfits I 
have worn aligned with the roles I was play- 
ing. The term 'non-binary' never occurred to 
me." 

And now Billy Porter has become an 
inspiration for celebs such as Harry Styles, 
who posed on the cover of Vogue last year in 
a Gucci dress. "You said that, not me," Por- 
ter insists I disclose. 

“I have a calling," he admits. “It is fun- 
neled through artistry. H 
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Cleaning OUT 


Laundry Guy Patric Richardson 
Brings Joy to the World By 
Washing and Wearing 


BY TERRANCE GRIEP 


It's late morning on a Saturday in January 2023, and 
I'm lost in the Mall of America. I paced past stores, 
their windows and signs shouting at me voicelessly, 
each insisting that that store's things-designer clothes 
and designer candy, bamboo cases and novelty mir- 
rors, fancy onesies and frilly unmentionables-are just 
the things just for me. 


I won't be distracted. My sole purpose is to find out what motivates a full-grown adult to call 
himself, ahem, the Laundry Guy. Was cable television star Patric Richardson exposed to a dose 
of radioactive detergent and, through the miracle of comic book science, blessed with its innate 
characteristics as a super-power? Does he ply his trade for the love of money, for the love of fame, 
or for the love of something else? Why is Patric Richardson the Laundry Guy? There's little doubt 
that that's who the Saint Paul resident is these days, as evidenced by his series on HGTV and 
Discovery + through which he has been seen all around the world under that nom de propre. 

Whatever the reason behind it, Richardson's Laundry Guy-ing began, unnamed as such, at 
the beginning—not of his career but of his life. In response to a precocious interest in sartorial 
splendor, little Patric received, at the downright-Mozartian age of three, a toy laundry machine 
for Christmas. In junior high, Richardson was voted best-dressed student. In college, Richardson 
studied merchandising apparel and textiles. 

Е | I finally arrive at a retail business оссиру- 
N 4.4. 60 ing a coyly twinkly, come-hither Mall space, a 

я clothes store called Mona Williams. Its owner 
қ stands in its center, greeting me with a smile 
that beams, “As seen on TV." Before long, Pat- 
ric Richardson and I are nestled in the quietest 
corner of a chaotic coffee shop, shrieks and 
shrills and merciless grind-shwoosh-grinds 
springing and sproinging from every direction 
with uneven, tag-team constancy. 

My mission begins in earnest...with ex- 
posure to a scintillating new perspective. “1 
think a lot of times, when we want to show 


ТА COMMON CHORE- 


PATRIC RICHARDSON 


with Karin B. Miller 


fesses. "We've all gotten so busy. You go out 


people we love them by cooking them a really 
great dinner," Richardson recounts, *but we can 
also show them we love them by washing the 
dishes and ironing their shirts and giving them 
a house." 

The Laundry Guy appellation first came into focus when Mona Williams served as the base of 
operations for sold-out Laundry Camps. Where de-defiling textiles is concerned, Patric Richard- 
son shared his techniques and his tricks...but he shared his joy, too. “You can find joy in anything 
at all," Richardson insists, "if you just decide it's joyous." 

This joy is one aspect of capturing something larger that, according to Richardson, has been 
sacrificed on the altar of modernity. “I’m kind of nostalgic for the idea of home,” Richardson con- 
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to dinner because you don't want to cook at 
home. You send your clothes out because you 
don't have time to wash them." 

As Richardson sees it, modern folk suffer 
from a sense of perennial alienation...within 
their own houses and flats. "We've gone away 
from the idea of home care and home making, 
so I'm nostalgic for the desire to take care of 
our things,” Richardson laments. “I’m nostal- 
gic for the idea of us having things that we care 
for.” 


ZjeuuJpy ULIDA Aq sojoud uospubuors OUI 


Such care can be easily, understand- 
ably misunderstood. “People think it's 
materialistic to love your things, and I 
don't love my things—well, I don't love 
most of my things—more than people, 
but I don’t think that's materialistic at all,” 
Richardson asserts. “I think it's complete- 
ly acceptable to enjoy your domicile and 
your belongings." 

'That domicile-wide scope serves as 
the impetus for a sophomore foray into 
authorship, a kind of sequel to his 2021 
manual, co-written with Karin B. Miller, 
Laundry Love: Finding Joy in a Common 
Chore. “1 have a second book coming,” 
Patric Richardson announces in a Laven- 
der Magazine exclusive. “It’s been sched- 
uled by Harper Collins for the Winter of 
2023. It's about cleaning your house. We 
assume the new book will be entitled 
House Love, but at this point, we don't 
know for sure." 

Something Richardson did know for 
sure from an early age was his sexual- 
ity...and upon reaching adulthood, ће 
made sure the world knew, 
too, coming out as gay af- 
ter leaving high school. “1 
never thought about being 
in, he laughs. Indulging 
in one of his signature ey- 
erolls, he adds, “Anyway, it 
wouldn't have worked." 

That notin-ness might 
have served as a kind of 
training for the fame that 
his television appearances 
have wrought. “I’m lucky 
enough that people recog- 
nize me in many places," he affirms. “When I was walking through 
the streets of New York, someone was like, 'Oh, my gosh, I love your 
show, my wife searched out soaps so we could wash my childhood 
teddy bear.” 

Richardson smiles at the memory of a stranger's life, а stranger's 
love-of-stuff, improved by the Laundry Guy's hard-won insights. I 
recognize the same expression that greeted me at Mona Williams, 
and in that moment, I instantly, finally, totally get it—I know why 
Patric Richardson is the Laundry Guy: because doing the laundry 
isn't about cleaning, not really—where Patric Richardson is con- 
cerned, doing laundry is about caring. 

I'm surrounded by four stories of things that might be bought 
and sold, sure...but those same things might eventually end up 
cared about and cared for, and, above all else, Patric Richardson 
cares—bigly, boldly, and without qualification. Richardson declares: 
“I consider myself incredibly lucky that I could have the experience 
of knowing that you saw something I did, and it made your life bet- 
ter. That makes me so happy. That was awesome!” H 


Patric Richardson 
www.hgtv.com/shows/the-laundry-guy 
www.monawilliams.com 


We do good work for nice people! 


RTR 


TEAMS 


| *ROOFING- 
=a. *WINDOWS« 
= «SIDING * 

| S E SNOW / ICE 

4-1, [77 DAM WIZARDS» 


THE ROOFER 
Ел” 


44444 


BCH759085 


612-508-9396 ро 


We 340 We VS Ue 


RendaTheRoofer@gmail.com 
Our mission is То... “Be of Service” 


Serving you for over 100 years! 


ODERLIN 


PLUMBING, HEATING & AIR 


EESINCE 1914 


612-721-4080 


Boilers * Furnace * A/C 
Water Heaters * Toilet * Faucets 


Serving the entire Twin Cities Area. 
Emergency Service Available. 


WWW.SODERLIN.COM 


Licensed, Bonded & Insured. LICENSE #58002РМ & 3272MB 


LAVENDERMAGAZINECOM 17 


OUR HOMES | SPRING HOME & GARDEN 


= 
7 = € „Р = 
S == 


A Sure Sign of Spring 


The Minneapolis Home + Garden Show 


BY AURORA SMITH 


Amidst the snow and chilly temperatures, 
it can be difficult for Minnesotans to imagine 
spring. But that's exactly what the annual Min- 
neapolis Home + Garden Show aims to do — 
help bring a dash of color and light to the sea- 
son. 


*This is one of the most premiere events in the market and a very 
popular destination for homeowners and people just looking for some- 
thing to do on a day out,” said Show Manager Bruce Evans. 

This year, from March 1st through the 5th, Twin Cities residents 
can enjoy five days of home and garden inspiration and innovation. With 
hundreds of vendors and exhibits, the Show boasts great deals, knowl- 
edgeable experts, and more. 


Featured Celebrity Guests 

There are two main stages at the show, the Pop Star main stage and 
the Green Thumb Theater. 

Тће Pop Star stage focuses more on home decor and design and is 
named after one of the stars of this year's Show: a brand-new hydrangea. 
It's the first time this breed of hydrangea will be introduced to the public. 


Continued on page 20 
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The company working on it has been doing so for years. 

This stage will host Leslie Davis and Lyndsay Lamb of HGTV's Unsel- 
lable Houses, which Bruce said he's “expecting will be a huge hit.” The 
sisters will be presenting on Friday at 4 p.m. and Saturday at 11 a.m. 

Also on the Pop Star main stage will be Christopher Knight, famous 
for starring in The Brady Bunch as Peter Brady. He'll be discussing his 
new line of top selling indoor and outdoor furniture. Knight will be pre- 
senting on Saturday at 3 p.m. and Sunday at 1 p.m. 
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"Our stages are always so popular, I'm very excited about our stage 
presentations this year,” Bruce said. “We have a very robust schedule on 
both of our stages." 

Other guests include Stephanie Hansen, a lifestyle personality, au- 
thor, and social media maven and Ryan McEnaney of Bailey Nurseries. 

And on the Green Thumb Theater stage? Garden experts from the 
Horticultural Society. “Our garden experts are very technical and so 
well-received," Bruce said. 


Display Highlights 

One of the mostanticipated parts of the event is the Idea Home. It's 
an 1800-square foot, 2-bedroom home that shows attendees the latest 
and greatest designs, techniques, furniture, appliances. 

This year the Home is themed *Modern Scandinavian” and is sure to 
delight and inspire homeowners and renters alike. 

If you're more into the outdoors, another highlight of the Show is 
the 6 Endless Summer? Feature Gardens. Talented landscapers from 
across the state come together to create 6 stunning gardens following 
the theme “Ultimate Twin Cities Backyard." 

Get ready to immerse yourself in summer garden sights and smells, 
right at the end of winter. 

This year there will also be a shed display next to the gardens to offer 
attendees even more experiences and ideas. 

When asked which part of the Show is his favorite, Bruce said with 
laughter, "That's like asking who your favorite kid is!" But he did say, in 
addition to the Idea Home and the Gardens, Innovation Avenue will be 
something attendees won't want to miss. 

Innovation Avenue will have 8 or 9 of the most innovative and “cool” 
new products on display. Attendees can see the first-ever lawn mower 
and trimmer combo, the new Pop Star hydrangea, and more. 

"The media always asks What's new?” at the Show and it definitely 
peaks people's interest," Bruce said. 
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In addition to the above exhibits, there will be a pet area with in- 
novations for furry friends, and an “Up North Escape" area for those 
who like to venture North and spend time in their cabins. There will 
also be local food trucks and dozens of other offerings and vendors. 

Тће weekend will culminate in the Annual Plant Sale, where at- 
tendees can enjoy massive bargains on plants from the landscapers. 


The Takeaway 

“Tt truly is a great show. From the minute people walk in, we have 
a big entrance display, so we really want to offer warm welcomes and 
fond farewells," Bruce said. 

Attendees can expect vibrant flowers, fragrant plants, leading- 
edge home decor, and inspiring ideas. 

“Tt truly is a place to get expert advice while having a great day 
out,” Bruce said. “Even if you're living in an apartment, there's ideas 
for small-space living, and there's ideas for elaborate landscaping. It's 
for everyone." 

For more information and to purchase tickets, visit homeandgar- 
denshow.com. H 
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Northland Visions Stays True to 
Original Mission, Continues to 
Supporting Local Sourcing 


BY GABRIELLE REEDER 


Ken Bellanger started Northland Native 
American Products from his home in 1994. 


Origins 

"It was started by my father who's since passed away," said Greg Bel- 
langer - Ken Bellanger's son and current owner of Northland Visions.. "He's 
Native American from northern Minnesota. He started it as a gift packaging 
company. It was based around Native foods like wild rice, wild berry jellies, 


wild berry syrups, honey, native teas, things like that." 


Five years later, in December of 1999, that small home base shifted into 
a larger, local store overflowing with Native American art, food, clothing 
decorations, and, of course, gift packages. Two months later, Greg joined his 
father as a Northland Visions employee. 

Greg said the initial goal for the company lay in serving bigger surround- 
ing businesses with creative, alternative gift packaging, opposing the typical, 
commonplace boxes circulating the market in the 90s. However, like many 
items, gift boxes have their time and place. 

"You don't want to get focused on one thing because then you're affected 
by the slump of seasonal buying," Greg stated. "Seasonal gift boxes were 
really popular during the holiday season, so we had to diversify our product 
to maintain the store and be successful. So, we kept diversifying and adding 
more art, clothing, blankets, and bath products, like handmade soaps and 
stuffed animals for the kids," 

Greg also explained that Northland Visions “kept focused on represent- 
ing the tribes of this area which are Woodland tribes of northern Minne- 
sota [Chippewa/Ojibwe] and plains tribes of Southern Minnesota [Dakota/ 
Sioux]," 
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Beads and Beadwork 

According to Greg, Northland Visions became a destination for individu- 
als looking for Native American beads since a large number of stores selling 
the product either closed or discontinued selling seed beads. Coincidentally, 
beadwork happens to be Greg's favorite item to sell. 

"The beadwork because it's so unique," Greg explained. "Anything from 
earrings to necklaces to barrettes to bags, it's really fun to see what the art- 
ists come up with. Some of it is traditional style, some of it is their own twist 
on the traditional style, especially the younger beaders really go all out to 
make it their own." 


Locally Sourced Goods 

“I buy everything outright. I don't do consignment,” Greg continued, 
mentioning ^I certainly started off with just Minnesota [tribes], Woodlands 
and Plains. Then we needed to expand in order to grow the art, otherwise, 
you'll end up having the same thing over and over." 
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Greg sources as many materials as he can from local artists or tribes. 
He won't purchase any art from non-native artists, but he might buy other 
items, including books, stationery, food, or clothing that matches the tone of 
the store. He says a typical day at the store includes researching new artists 
to commission, meeting with artists he's established relationships with, and 
deciding which new artwork the store needs. 

Other items you can find at Northland Visions include materials to make 
dreamcatchers, breastplates, regalia, and any items needed for traditional 
dancing outfits. 

Some commissioned artists selling work at the store include Jennifer 
White, a Plains artist specializing in acrylic and canvas; Gordon Koons, a 
Woodlands artist specializing in printmaking and canvas; Butch Hall, a flute 
maker, and Josef Reiter, a silversmith. 

“I think what's made us successful is because we've been around for 
a long time," Greg said, “апа our focus has stayed true to Woodlands and 
Plains, native art from this region, and always trying to find new artists and 
new pieces of work. We try to keep a good variety from traditional to con- 
temporary. I think that just appeals to a broader range of people, and they 
can come in and see new items and artwork, but also, our community is 
proud because there's a store that they can come into and see artwork from 
their community members and from their heritage being represented in a 
positive way." 

То adorn your home with some of this locally sourced art or to stop by 
and indulge in the serene atmosphere of the shop, you can visit Northland 
Visions at 861 E Hennepin Ave., Minneapolis. The shop is open Tuesday- 
Friday from 10 a.m. to 5:30 p.m. and on Saturday from 10 a.m. to 5 p.m. For 
more information on Northland Visions, visit www.northlandvisions.com Ё 
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True North Roofing 


Transforming The Trades 


BY LINDEN M. BAYLISS 


Some people find their happy place lounging 
on Florida sands, some find theirs zooming 
down a mountain on skis. 


But if you're anything like Sarah Lechowich, you just might find 
yours admiring the magic of the sunset from a newly finished rooftop 
after a hard days' work. 

“Who knew roofing could bring someone joy?" laughs Lechowich, 
CEO and founder of Twin Cities roofing company True North Roofing. 
“T call it True North’ because it was me finding that internal compass," 
Lechowich says, something she talks a lot about. 

True North Roofing opened for business in January 2021, after 
Lechowich's long journey through the post-secondary education and 
nonprofit industries. 

She was never a stranger to the trades; both her father and grand- 
father were tradesmen, her grandpa opening a company called Viking 
Aluminum in 1962. But, as we do, she traveled down a different path 
after high school. 

After blatant sexism and that uneasy feeling led her away from man- 
aging restaurants, she moved on to teaching at several universities in 
the Twin Cities area. It broke her heart to see so many students drop 
out with mountains of debt and nothing to show for it, not realizing those 
loans weren't going anywhere. 

^We'd sell this myth that, you know, a four-year degree, or a degree, 
is your magic bullet out of poverty — and it can be, but it's not always," 
Lechowich explains. It was here that her compass began to shift in the 
right direction. 

She soon got an opportunity to go to St. Paul College and help put to- 
gether their "Trading Up" program, which aided the unemployed (many 
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new immigrants and formerly incarcerated folks) in finding trades ca- 
reers, and then went on to direct Construction Careers Foundations 
(CCF), which focused on educating high school teachers and counselors 
about the trades career option readily available to students. These were 
lucrative careers that were within reach for folks without all of the debt 
and traditional-style schooling, if they only knew their options. 

After years of helping others get into the trades, she felt that same 
spark of excitement for power tools creep back into her body, her com- 
pass finally pointing back where it started, but it felt right. 

True North Roofing was born. 

“I spent my whole life trying to get away from my trades background 
and what brings me joy? Trades. But I had no idea," Lechowich smiles. 

It's no secret that women are scarce in the trades. In 2021, statistics 
revealed that women make up just 11 percent of all people in the con- 
struction industry, even less of those women being actual laborers, and 
even less in the roofing industry. 

One of True North Roofing's missions is to help change these statis- 
tics, and be an industry leader when it comes to diversity. 

^We are diverse!" Lechowich exclaims with pride. 97% of her staff rep- 
resent people of color, women, and LGBTQ folks, a statistic she couldn't 
be happier about. 

"That is a big value of my company. I try to create an environment 
that is based on inclusion and retention," she explains. "We do better 
when we all do better," she states, a Paul Wellstone quote that rings true 
with her. 

She extends the same true care for her clients. "Everybody deserves 
to be somewhere, whether you're the homeowner or somebody who 
works for me, where you can be seen, valued, and heard." She shares 
stories she has heard from other women and LGBTQ folks describing 
previous experiences with contractors. One contractor wouldn't look his 
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female client in the eye, and another went on a horrific homophobic ti- 
rade caught on voicemail by mistake, later heard by his lesbian clients. 

“Nobody deserves that," Lechowich says. “It shouldn't be traumatic 
to get your roof done." 

When it comes to knowing your roof's health, Lechowich has a few 
things to watch out for: seeing granules at the base of your gutters, fiber- 
glass shining through on shingles, and cracked or dry caulking are all 
signs that you may need to give the pros at True North a call. If you can't 
see well from the ground, you can call them to get up high for you and 
give your roof a check-up. Note that most roofs will last about 18 years, 
not as long as some may claim, at which point it is a good indicator that 
you are due for a full replacement. 

And don't forget about those giant icicles or “ісе dams" hanging out 
this time of year. They can cause leaks, and if you're struggling to figure 
out how to take care of them, True North can help with that too. 

If there weren't enough reasons to give True North Roofing a call, 
just check out their commitment to sustainability. Lechowich has been a 
trailblazer when it comes to installing Euroshield, a shingle material that 
is 95% recycled, mostly from rubber tires. “I am the third contractor in 
Minnesota to install it, and the first female-identified contractor in Min- 
nesota to install it. So I’m very proud of that,” Lechowich says. She has 
also committed to steering clear of so-called "virgin plastic," a material 
that is completely new and cannot be recycled at all. 

Her vision for the future? A change in company culture for everyone. 

*[ think every company has the ability to be an inclusive and wel- 
coming environment, I don't think it has to be led by a lesbian woman," 
Lechowich says in earnest. ^I think anybody can do it." She hopes True 
North and its success can be a shining example for other construction 
businesses. 


Every person deserves to be seen, valued and heard, and Sarah 
Lechowich is proving that it's possible. 

Hooray for women in roofing! 

Give Sarah and her amazing team at True North a call or check out 
their website for all of your roofing, window, and siding needs. E 


True North Roofing 
www.truenorth-roofing.com 
(651) 758-ROOF 
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Home Sweet Home 


Minnesota, The Real (E)state 


BY JEN PEEPLES 


How hard can it be to find an affordable 
home in 2023? Right? Shouldn't it be more con- 
venient to begin the process of homeowner- 
ship since the first quarter of the year typically 
results in price drops? Well, sit tight because 
it's about to get REAL! 


Who better to ask about the sweet, sour, and in-between of real estate 
than Ryan Weyandt, the dynamic and personable CEO of Real Estate 
Alliance? Real Estate Alliance is an organization that provides support, 
resources, and services to real estate professionals and businesses. The 
LGBTO+ Real Estate Alliance was established in June 2020 by prominent 
members of the real estate industry. A group of influential real estate ex- 
perts and allies, along with members of the LGBTQ+ community, came 
together to form a new presence in the real estate sector. According to 
their website, "The Alliance is dedicated to enhancing the professional 
lives of our members while providing consumers with the proper re- 
sources to assist in buying, selling, and enjoying their homes. “ 

Weyandt was born and raised in the south metro area of the Twin 
Cities. A graduate of Farmington High and an undergraduate at Univer- 
sity of St. Thomas and St. Catherine University. Although drawn to the 
energy and excitement of Minneapolis, Weyandt ultimately found that 
Saint Paul was the perfect fit for him and his family. 

Minnesota's housing market includes an increase in demand for 
larger homes, a preference for homes with outdoor spaces and modern 
amenities, and a growing interest in sustainable and eco-friendly homes. 
Additionally, the growth of remote work has also led to an increased 
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demand for homes in rural and suburban areas, as people seek out more 
spacious living arrangements outside of the city. These trends may con- 
tinue to evolve as the market and consumer preferences change over 
time. 

Weyandt shared a few tips in regard to the potential that 2023 has for 
the future of the Housing Market. He mentions that “Marry the house, 
date the rate" is a phrase that is becoming popular. This means that “— 
home prices are starting to normalize again and the $50-70k cash that 
folks were paying over the list price six months ago, isn't really a thing 
anymore." This is simply due to the possibility of the influx of cash that 
buyers blindly invested; and the hopes of a profitable ROI. Numbers 
are beginning to level and this aids in the appraised value becoming the 
listed value. This is amazing. 

This is an appreciated lesson to buy within your needs. Yes, that 
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house you want is BEAUTIFUL! But are you willing to *date the rate"? 
With the lack of inventory in the $300k price range there remains a per- 
sistent challenge in the Minnesota housing market over the past five 
years. This is the most soughtafter price point, but homes in this range 
are scarce and tend to sell quickly. Despite this trend, the market is fa- 
vorable for buyers seeking higher-priced homes as there is less demand 
in this segment. Realtors can help these buyers negotiate a great deal on 
a home in this market. However, buyers must consider their long-term 
goals as the resale value of high-rise condos may not be as attractive as 
homes with yards and property once inventory normalizes. The timing 
of this normalization is uncertain. 

Weyandt's experience in Real Estate has proven his success time and 
time again. Leaders who understand patterns early, prove to get results 
time and time again. He explained that although it is important to stay 


aware and in the now about advancement, it can be difficult to keep up. 
Differences present us with opportunities. By utilizing effective commu- 
nication, we can effectively navigate these opportunities. I understand 
that not everyone will align with me or my ideas and that's perfectly fine. 
However, it's important to remember that when communication breaks 
down, these differences can quickly escalate into deeper divides that 
become increasingly difficult to resolve. Weyandt takes a great deal to 
learn and get to know people as a homeowner, buyer, and or seller. 

What we can take from the Real Estate Alliance's CEO is that this 
industry is dynamic and ever-evolving with a multitude of opportunities 
and challenges. From understanding the housing market trends to mak- 
ing an informed decision while buying or selling a property, it is essential 
to be aware of the latest developments and insights. With the current 
market conditions in Minnesota, it is crucial to study the demand-supply 
dynamics and be conscious of the price points that are the most in de- 
mand. With the right approach and the help of a professional realtor, 
home buyers can find a great deal on their dream home. 

It's also important to remember that the real estate market is not just 
about buying or selling property, it's also about building relationships 
and navigating differences. So, take the time to understand each other's 
perspectives, and work towards a mutually beneficial outcome. 

The LGBTO+ Real Estate Alliance is a non-profit corporation in Min- 
nesota and received official recognition from the IRS as a 501(c)6 orga- 
nization in 2020. The mission of the Alliance grows stronger every day 
to continue to protect and provide access and opportunity to members of 
the LGBTQ+ community. 

If you would like to stay in the loop with Real Estate Alliance, please 
visit their website at: https://realestatealliance.org/about/ 

Check them out and tell a friend to tell a friend! E 
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OUR HOMES | SPRING HOME & GARDEN 


LGBTQ: Homelessness in 


The Twin Cities 


BY SUSAN SWAVELY 


One of the major and most pressing issues in 
the United States is the problem of homeless- 
ness. Homelessness and housing instability 
can cause deep rooted trauma and put people 
in extremely dangerous situations, sometimes 
even leading to death in the most tragic cases. 


Minnesotans recognize this issue, and there are many organizations 
working towards ending homelessness: Emma Norton in the Twin Cit- 
ies specifically, and the Minnesota Coalition for the Homeless are two of 
the many organizations that fight to provide safe, livable housing to all 
Minnesotans. 

It might seem like homelessness is only experienced by a few people, 
but the problem is much more pervasive than some might assume. Ac- 
cording to Tonya Brownlow, the Executive Director of Emma Norton, 
“In any given year approximately 40,000 people experience homeless- 
ness in the state of MN - which has a population of nearly 6 million 
people." 

Rhonda Otteson, the Executive Director of the Minnesota Coalition 
for the Homeless (МСН), says as many as 20,000 Minnesotans experi- 
ence homelessness per night, and the Minnesota Homeless Study esti- 
mates that “13,300 Minnesota youth on their own experience homeless- 
ness over the course of a year." 

Brownlow adds that, of these homeless children, *about 2596 of unac- 
companied youth identify as queer". 

With all of these people struggling with homelessness and housing 
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insecurity, Minnesota does not have the infrastructure to support them 
all. According to Otteson, *80 [out of] 87 counties lack enough capacity 
to serve children, families, youth, and individuals experiencing home- 
lessness. Shelters are often at capacity and have to turn people away; in 
other areas of the state, the nearest shelter may be 50-100 miles away. 
Sometimes, especially during the cold months, warming spaces are 
opened or shelters will run over capacity just to bring people inside to 
safety". 

Homelessness can have a lasting negative impact on people who ex- 
perience it, forcing people to endure years or even a lifetime of trauma. 
According to Brownlow, "The average life span for a homeless person is 
48 – which is 30 years younger than the average US citizen... [and] the 
needs of those experiencing homelessness become more and more com- 
plex over time as our community has a greater affordable housing deficit 
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and people experience greater incidents of trauma from not having a safe 
and stable place to call home." 

Traumas caused by homelessness have been exacerbated by CO- 
VID-19, which was, according to Otteson, “especially difficult because 
of the high incidence of chronic health issues that people experiencing 
homelessness have, [and] put them at very grave risk during the pan- 
demic”. 

LGBTQ people specifically are affected by homelessness because 
of homophobia, and even though societal acceptance of queerness has 
increased in recent years, Brownlow states that *we just have to ac- 
knowledge that queer homelessness is a result of discrimination, bias 
and lack of acceptance". LGBTQ children are especially at risk if their 
parents are non-supportive and face higher rates of homelessness due 
to being kicked out of the house. It can also be more difficult for queer 
people to find comfort in homeless shelters. Emma Norton's Communi- 
cations Manager, Alexa Dalbey-Thomas says, "Unfortunately, there are 
not enough shelters or affordable housing organizations in the Twin Cit- 
ies to fully meet the needs of our community. There are especially not 
enough that are safe for queer people, let alone made specifically for 
them. Most shelters group people based on gender and so they create 
a huge gap in services for trans people. Queer people are more likely to 
experience physical violence and verbal abuse while staying in a shelter 
than their cishet counterparts, which makes it even harder for them to 
get back on their feet." 

Homelessness is not a lost cause, however, and this article is not 
meant to sound like it is. There are lots of ways the community can help 
homeless people and help end homelessness. The best way to create 
lasting change, according to Dalbey-Thomas is to "Advocate at the state 
legislature level for housing to be a priority in our state's budget – espe- 


cially with the large surplus. Donate to organizations that provide hous- 
ing and critical services to people experiencing homelessness." There 
are smaller, more immediate ways to support the community as well, of 
course. Donation is a great way to help people get on their feet, which 
Dalbey-Thomas adds is “the best way to support currently homeless 
youth is to donate to shelters that specifically support queer youth." 

But the more LGBTQ children and youth feel loved and valuable, the 
less likely they are to become homeless. According to both Brownlow 
and Dalbey-Thomas, "there are several youth-serving organizations that 
do really great work with queer youth. Avenues for Youth is linked here 
on the Outfront MN page. The Bridge for Youth and The Link are also 
really great with programs that are specifically tailored for queer youth". 

Opening new shelters is also incredibly important, and Emma Nor- 
ton knows this. The organization broke ground on a new shelter, Restor- 
ing Waters, on January 17, 2023. “Restoring Waters will become home 
to more than 60 individuals and small families in this supportive hous- 
ing residence," said Mike Haberman, the Senior Account Executive for 
Emma Norton at NemerFieger, *and provide the foundation for every 
person to heal, recover, and build a more stable and harmonious future". 

Тћеге are things you can do to help. There are things we can do to 
help. Like Brownlow says, “If you see someone who is panhandling, and 
even if you don't want to give them anything, studies have shown that at 
least acknowledging the person by saying hi or smiling does so much 
to help that person feel seen and not feel like they are invisible in our 
society." 

While the actual steps and process of getting there might not be so 
easy, the solution to homelessness and all the trauma it causes is simple, 
and no one says it better than Otteson, "Shelter saves lives and housing 
ends homelessness.” Ш 
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Community Connection brings 
visibility to local LGBTQ-friendly 
non-profit organizations. 

To reserve your listing in 
Community Connection, email 
advertising@lavendermagazine. 
com. 


ADOPTION & FOSTER CARE 
Foster Adopt Minnesota 

Finding families and providing information, 
education, and support to Minnesota 
Adoptive, Foster and Kinship communities. 
2446 University Ave. W., Ste. 104 

St. Paul, MN 55114 

(612) 861-7115, (866) 303-6276 
info@fosteradoptmn.org 
www.fosteradoptmn.org 


ANIMAL RESCUE 

Second Chance Animal Rescue 
Dedicated to rescuing, fostering, caring 
for, and adopting out dogs and cats into 
forever homes. 

P.O. Box 10533 

White Bear Lake, MN 55110 

(651) 771-5662 
www.secondchancerescue.org 


BUSINESS ASSOCIATIONS 
Quorum 

Minnesota's LGBTQ+ and Allied 
Chamber of Commerce working to 
build, connect, and strengthen for a 
diverse business community. 

2446 University Ave. W., Ste 112 

St. Paul, MN 55114 

(612) 460-8153 

www. twincitiesquorum.com 


CASINOS 

Mystic Lake Casino Hotel 

Nonstop gaming excitement with 
slots, blackjack, bingo and more plus 
distinctive bars and restaurants. 

2400 Mystic Lake Blvd. 

Prior Lake, MN 55372 

(800) 262-7799 

www.mysticlake.com 


EDUCATION 

Northwestern Health Sciences 
University 

Natural healthcare degrees and 
certificates in acupuncture/Chinese 
Medicine, chiropractic, message therapy, 
and B.S. completion. 

2501 W. 84th St. 

Bloomington, MN 55431-1599 

(952) 885-5409 

www.nwhealth.edu 


EVENT VENUES 

Landmark Center 

A classic venue, with a grand cortile and 
beautiful courtrooms, accommodates 
celebrations of all sizes. 

75 М. 5th St. 

St. Paul, MN 55102 

(651) 292-3228 

www.landmarkcenter.org 


HEALTH & WELLNESS 
Aliveness Project 

Community Center for individuals living 
with HIV/AIDS — on-site meals, food shelf, 
and supportive service. 

3808 Nicollet Ave. S. 

Minneapolis, MN 55102 

(612) 824-ЦЕЕ (5433) 

www.aliveness.org 
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COMMUNITY CONNECTION 


Family Tree Clinic 

We're a sliding fee sexual health clinic and 
education center, now in Minneapolis. 
1919 Nicollet Ave. 

Minneapolis MN 55403 

(612) 473-0800 
www.familytreeclinic.org 

NAMI Minnesota 

(National Alliance on Mental Illness) 
Providing free classes and peer support 
groups for people affected by mental 
illnesses. 

800 Transfer Rd. #31 

St. Paul, MN 55114 

(651) 645-2948 

www.namihelps.org 


Rainbow Health Minnesota 
Meeting the health needs of LGBTQ+ 
people and those living with HIV with 
holistic service. 

2700 Territorial Rd. W. 

St. Paul, MN 55114 

General: (612) 341-2060 

MN AIDSLine: (612) 373-2437 
www.rainbowhealth.org 


Red Door Clinic 

Sexual health care for all people. Get 
confidential tests & treatment in a safe, 
caring setting. 

525 Portland Ave., 4th Fl. 

Minneapolis, MN 55415 

(612) 543-5555 

reddoor@hennepin.us 
www.reddoorclinic.org 


MEDIA & COMMUNICATIONS 
Radio K 

Radio K is the award-winning student- 
run radio station of the University of 
Minnesota. 

330 21st. Ave. S. 

Minneapolis, MN 55455 

(612) 625-3500 

www.radiok.org 


MUSEUM 

Minnesota Historical Society 
Create your own adventure at MNHS 
historic sites and museums around 
Minnesota. 

mnhs.org 


The Bakken Museum 

Exhibits and programs to inspire а 
passion for innovation through science, 
technology, and the humanities. 

3537 Zenith Ave. S. 

Minneapolis, MN 55418 

(612) 926-3878 

www.thebakken.org 


Walker Art Center 

Showcasing the fresh, innovative art of 
today and tomorrow through exhibitions, 
performances, and film screenings. 

725 Vineland PI. 

Minneapolis, MN 55403 

(612) 375-7600 

www.walkerart.org 


PERFORMING ARTS 
Chanhassen Dinner Theaters 
The nation’s largest professional 
dinner theater and Minnesota’s own 
entertainment destination. 

501 W. 78th St. 

Chanhassen, MN 55317 

(952) 934-1525 
www.ChanhassenDT.com 


Guthrie Theater 

Open to the public year-round, 

he Guthrie produces classic and 
contemporary plays on three stages. 
818 S. 2nd St. 

Minneapolis, MN 55415 

612) 377-2224 
www.guthrietheater.org 


Lyric Arts Main Street Stage 

heater with character. Comedies, 
musicals, & dramas in a professional, 
intimate setting where all are welcomed. 
420 E. Main St. 

Anoka, MN 55303 

(763) 422-1838 

info@lyricarts.org 

www.lyricarts.org 


Minnesota Opera 

World-class opera draws you into a 
synthesis of beauty; breathtaking music, 
stunning costumes & extraordinary sets. 
Performances at the Ordway Music 
heater - 345 Washington St., St. Paul, MN 
55102 

612) 333-6669 

www.mnopera.org 


Minnesota Orchestra 

Led by Music Director Designate Thomas 
Søndergård, the Minnesota Orchestra, 
one of America's leading symphony 
orchestras. 

111 Nicollet Mall 

Minneapolis, MN 55403 

612) 371-5656, (800) 292-4141 
www.minnesotaorchestra.org 


Twin Cities Gay Men's Chorus 
An award-winning chorus building 
community through music and offers 
entertainment worth coming out for! 
1430 W. 28th St., Ste. B 

Minneapolis, MN 55408 

(612) 339-SONG (7664) 
chorus@tcgmc.org 

www.tcgmc.org 


RELIGIOUS & SPIRITUAL 
Hennepin Avenue United Methodist 
Church 

Everyone is welcome at Hennepin 
Church! Vibrant Worship. Authentic 
Community. Bold Outreach. 

511 Groveland Ave. 

Minneapolis, MN 55403 

(612) 871-5303 
www.hennepinchurch.org 


Plymouth Congregational Church 
Many Hearts, One Song; Many Hands, One 
Church. Find us on Facebook and Twitter. 
1900 Nicollet Ave. 

Minneapolis, MN 55403 

(612) 871-7400 

www.plymouth.org 


St. Mark's Episcopal Cathedral 
inquiring INSPIRING inclusive. Wherever 
you are on your faith journey, St Mark's 
welcomes you. 

519 Oak Grove St. 

Minneapolis, MN 55403 

(612) 870-7800 

www.ourcathedral.org 


Westminster Presbyterian Church 

An open and affirming congregation, 
welcoming persons of all sexual orientations, 
gender expressions and identities. 

1200 Marquette Ave. 

Minneapolis, MN 55403 

(612) 332-3421 

www.westminstermpls.org 


SENIOR LIVING 

Friends & Co 

Fostering meaningful connections for 
older adults for 50+ years. Offering 
quick drop-in chat line, phone & visiting 
companionship services. 

2550 University Ave. W., Ste. 260-S 

St. Paul, MN 55114 

612) 721-1400 

www.friendsco.org 


Senior Community Services 

Providing non-medical services that meet 
he changing needs of older adults & 
support their caregivers. 

0201 Wayzata Blvd., Ste. 335 
Minnetonka, MN 55305 

952) 541-1019 
www.seniorcommunity.org/lav 


SOCIAL SERVICES 

Lutheran Social Service of MN 
Serving all Minnesotans with person- 
centered services that promote full and 
abundant lives. 

Issmn.org | 612-642-5990 | 800-582-5260 
Adoption & Foster Care | 
welcome@chlss.org 

Behavioral Health | 612-879-5320 

Host Homes | hosthomesGlssmn.org 
Supported Decision-Making | 
888-806-6844 

Therapeutic Foster Care | 612-751-9395 


TRAVEL DESTINATIONS 
Discover St. Louis Park 

Minnesota's Sweet Spot! Visit us for 
exceptional dining, attractions, shopping, 
hotels and event space. 

1660 Hwy 100 5., Ste. 501 

St. Louis Park, MN 55416 

(952) 426-4047 
www.DiscoverStLouisPark.com 


Visit Greater St. Cloud 

Give yourself a break. Visit Greater St. 
Cloud. 

1411 W. St. Germain St., Ste. 104 

St. Cloud, MN 56301 

(320) 251-4170 

infoGvisitstcloud.com 
wwWNw.visitstcloud.com 


YOUTH 

The Bridge for Youth 

Emergency shelter, crisis intervention, and 
resources for youth currently or at risk of 
experiencing homelessness. 

1111 W. 22nd St. 

Minneapolis, MN 55405 

(612) 377-8800 or text (612) 400-7233 
www.bridgeforyouth.org 


QUEERSPACE collective 

Creating space for LGBTQ+ to feel safe 
and empowered to be their true selves 
through mentorship. 

Minneapolis, MN 
info@queerspacecollective.org 
queerspacecollective.org 
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EMPLOYMENT 


Account Executive. | avender Media is seeking 


to add a Twin Cities based full time Account Ex- 
ecutive to our sales team. We are looking for an 
outgoing, organized, self-driven & motivated pro- 
fessional with excellent phone, writing and pre- 
sentation skills. Candidates should enjoy working 
directly with clients who are interested in growing 
their business through Lavender advertising and 
event sponsorships. Candidates must be local. In- 


cludes base pay + commission and an employee 


benefits package that includes group health, 


dental, life insurance and LTD. Applicants should 


have experience with Mac software environment, 


Excel, Word, social media platforms & database 
software such as Filemaker Pro. They should ex- 
hibit an elevated level of organization, attention to 
detail, the ability to work as part of a team, effec- 
tive communication, self direction, enjoys working 
with new people and has a natural drive to grow. 
Please send your cover letter and resume to ste- 


phen.rocheford@lavendermagazine.com 


Bill's 
(un Shop & Range 
we're In TAIS Јове ет 


Training - Safety - Fun 
«Ји | «> а Б>... com 


Robbinsdale - Circle Pines - Baxter - Hudson - Fargo 


HEALTH & WELLNESS 


Uptown - MPLS 
Health & Beauty Spa with a Variety of Services 


6125785673 | bodyologympls.com 
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davina@davinabaldwin.com 


6262 Boone Ave. N. 
Brooklyn Park, MN 55428 
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HOME SERVICES 


MATT's TREE SERVICE 


CABLING, PRUNING, & R & REMOVALS 


Residential & Commercial Services 

ISA Certified Arborist on Staff 

Tree Removal • Tree Trimming • Chipping • Stump Grinding 
Storm Damage • Lot Clearing • Hedge & Shrub Fruning 
Emerald Ash Borer, Dutch Elm Disease 

and Oak Wilt protection treatments 

25+ yrs. Experience 

Credit Cards accepted 


Office: 612-706-8210 
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OURLIVES | SENIORLIVING 


A Guide to Home Selling and 
Buying for LGBTQ Seniors 


With the rise in real estate prices across 
Minnesota and the factors in the marketplace, 
is it time for our LGBTQ elders to consider sell- 
ing their home in 2023? 

То address this, we asked realtor Scott 
Belcher of REMAX Results in Minneapolis 
what he sees with this specific segment in the 
real estate market. 

Belcher pointed out that “many LGBTQ 
seniors do not have children and/or grand- 
children that are often a strong influence as to 
where our heterosexual seniors choose to live. 
For LGBTQ seniors, this means more freedom 
to consider relocating after retirement.” 

“After a cold winter such as we just went 
through,” Belcher continues, “the idea of retir- 
ing in a warmer state is on the minds for many 
of us. For some, this might mean planning for 
a permanent move or the purchase of a second 
home.” 

Sometimes this means downsizing one’s 
home and furnishings. As Belcher pointed out 
that “often the biggest challenge with downsiz- 
ing is mostly in our mind. So many of us have 
acquired a great deal over the years, and the 
process of downsizing to a smaller space can be 
both overwhelming and /or liberating.” 

“To start,” Belcher explains, “I encourage 
my clients to take a tour with me to see a few 
condos or possibly one level townhomes (if 
available, as they are in high demand) and to vi- 
sualize what a reduced amount of living space, 
with a well-designed floorplan, can offer. There 
are many options that will reward them with 
less required maintenance, less need to clean 
space that we no longer use, and a safer living 
environment better suited for aging-in-place.” 

Regarding the need to actually downsize 
your life, Belcher explained that “there are nu- 
merous resources available that can help with 
the downsizing process. This might include 
companies which can assist with planning for 
the new space, deciding on what to keep and 
packing it for your move, possibly selling some 
items on consignment, or donating to a family 
in need.” 

When it comes to selling your current 
home, there are some key actions an LGBTQ 
senior must undertake before having it listed. 
Belcher said that is to start with a “conversa- 
tion with a trusted realtor sooner versus later.” 

“If you have been in your home for more 
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than a few years,” Belcher explains, “the pro- 
cess of selling will take time. This can be very 
stressful, and the right realtor can make it a 
much more pleasant experience. As your real- 
tor, I believe our role includes much more than 
simply listing your house to sell. Our role in- 
cludes providing both direction and resources 
to best prepare your home to sell in the short- 
est amount of time, at the best possible price, 
and with the least amount of stress for you.” 

“We will carefully evaluate your home and 
assist you in highlighting its best features while 
minimizing any that might be a negative/dis- 
traction for potential buyers,” Belcher contin- 
ued. “The goal is to encourage buyers to see 
themselves living there, and to make their best 
possible offer based on the condition, the loca- 
tion, and the price of possible competing inven- 
tory.” 

Which leads to the purchase of a new home. 
Given some considerations to LGBTQ seniors 
diving into the home buying market, the best 
advice Belcher will give to you is “to avoid 
getting caught up in a bidding war where you 
may have regrets later. I advise my buyer to 
spend an appropriate amount of time making 
a clear and concise list of what you both want 
and need in your next home and to think twice 


before compromising too many of the items on 
the list.” 

“As we age, our needs change,” Belcher ex- 
plains, “and our new home should be chosen 
carefully with this in mind. Depending how 
long you plan on being in the new home, be- 
ing realistic, you should consider potential for 
physical challenges down the road. In addi- 
tion, if you like to be social, you will want to be 
cognizant of your aging friends and family that 
might have physical limitations. As we age, our 
friends age.” 

Taking all of this heart may help in the tran- 
sition between your longtime home and your 
new one. As listings fluctuate with market con- 
ditions and rising prices across our region, it 
takes these tips and viewpoints to find a way 
through to finding a happy home at this stage 
in your life. 

Belcher concludes that “while we will con- 
tinue to enjoy our memories of the places and 
spaces we have lived in before, there are new 
memories to be made in a new home. With an 
attentive realtor, and a strategic plan of action, 
you can enter a new home, carefully chosen 
and better suited to your changing needs, both 
for today and in the future." H 
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